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Toward the Development of a Prosperous Communications-Oriented Society
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KDDI values and cares about the material and emotional well-being of all its employees, and delivers a thrilling customer
experience by always going further than expected with the ultimate goal of achieving a truly connected society.
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KDDI's CSR

KDDI has identified four material issues for CSR as being essential
to corporate sustainability and growth. These issues are “creating a
safe and secure information and communications society,” “offering
reliable information and communications services,” “initiatives to
conserve the global environment,” and “vitalizing the Company by
developing a diverse workforce.” We undertake initiatives to address
these issues through stakeholder dialogue based on them and by
practicing the “KDDI Philosophy.”

Efforts Targeting Safety and Security

We conduct KDDI Mobile Phone Learning Classes at schools
throughout Japan to enhance children’s literacy with mobile phones
and smartphones so they can use them safely and securely. As of
March 31, 2015, we had held these classes more than 13,000 times
for over 2.3 million people. We have also developed courses for
seniors on the safe and secure use of smartphones and tablets.
Through initiatives such as these, KDDI is contributing to the devel-
opment of a prosperous, communications-oriented society.

Our Mission of Year-Round Protection

KDDI recognizes that as a telecommunications company that
provides social infrastructure, it has the mission of providing tele-
communications services that are available around the clock, 365
days a year, regardless of conditions. Based on its experiences from
the Great East Japan Earthquake, KDDI has introduced facilities
that are strong in the face of disaster, conducts disaster response
training, adopted a rotational work system for executives, and imple-
mented other measures anticipating various large-scale disaster
scenarios. Such activities underscore KDDI's understanding of its
imperative to connect customers and make people smile.
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Initiatives to Conserve the Global Environment

During the fiscal year ended March 31, 2013, KDDI formulated the
KDDI GREEN PLAN 2012-2016, its Third Medium-term Environmental
Conservation Plan, as a five-year plan for environmental conserva-
tion. This plan defines three priority measures: a low-carbon society,
a recycling-oriented society, and achieving biodiversity, and sets
specific targets for each. To achieve these targets, in addition to
reducing its own environmental impact KDDI fulfills its social
responsibility by providing ICT services that help to reduce the envi-
ronmental impact of society and by promoting a host of activities
involving customers and employees.

Promoting Diversity

We have created the KDDI Philosophy to outline the sort of com-
pany we wish to become and the attitudes, values, and standards
of conduct that employees of such a company need to maintain.
Chapter 1 states “Embracing diversity,” setting forth clearly our
belief that mutual respect for and understanding of people regard-
less of gender, age, nationality, religion, disability, and other diverse
characteristics and values is essential to the sustainable growth of
society. We promote diversity throughout the Company on this
basis. Since fiscal 2012, we have worked to cultivate and promote
female leaders and bolster internal awareness toward people
with disabilities and Lesbian, Gay, Bisexual, Transgender (LGBT) to
provide a workplace that is amenable to all types of people.
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@ Selected as a “Nadeshiko Brand” for the Third
Consecutive Year

KDDI has set specific targets for the number of women to be
promoted, and strives to cultivate and promote female leaders.
We also encourage flexible working styles as part of active
support for a balance between work and home life. As an
evaluation of such initiatives, KDDI was one of the listed com-
panies selected as a “Nadeshiko Brand” in fiscal 2014 for its
proactive steps to promote women—the third consecutive
year for this designation. Under a system introduced in fiscal
2012, “Nadeshiko Brand” are stocks jointly designated by the
Ministry of Economy, Trade and Industry and the Tokyo Stock
Exchange as being attractive for their proactive efforts to pro-
mote an active role for women. KDDI plans to continue
encouraging the professional advancement of women, and we
believe management that incorporates a female viewpoint will
lead to increased customer satisfaction.
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